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YOUR RESPONSIBILITY – ASK YOURSELF
•	 Is my behavior/action legal, fair and ethical?

•	 Is my behavior/action in line with Skånemejerier’s vision, 
business idea and values?

•	 Will my actions be safe for our business, our employees, 
customers and other partners?

•	 Would a customer, colleague or my manager consider  
my behavior appropriate?

•	 Could my behavior/action suffer media review without  
damage to Skånemejerier’s reputation?

•	 Am I willing to question something I consider improper 
and do I welcome being challenged by others?

•	 Seen from a five-year perspective, will my behavior/action 
be beneficial from the perspective of the customer as well 
as that of Skånemejerier?

		 Would you like to raise a question or discuss  
	 certain behavior/actions? Turn to your  
	 immediate manager or contact the HR Director.

CHECKLIST

By having strong mutual values  
and committed coworkers we will  
build a successful business
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Skånemejerier holds some of the most well-known trademarks 
in Sweden and has a strong reputation, shaped over a long 
time. Our goal is to continue to manage this and build an 
even stronger future for our company. We want Skånemejerier 
to continue developing its operations as well as its corporate 
culture in a responsible manner. Our Code of Conduct defines 
how we at Skånemejerier shall act in various situations. It 
clarifies our values and shows our willingness to take social, 
ethical, legal and sustainable responsibility. The Code of 
Conduct is vital for our strategical vision – to be the most 
sustainable dairy in Sweden. 
	 As a major food producer, the goal with our Code of  
Conduct is to ensure that we take the correct actions in our 
daily work and in all aspects of our business, as well as to 
guide us on important questions. Based on this mutual basis 
of values, we shall continue to focus on efficiency and pro- 
fitability, but also to think in the long-term and about sus- 
tainability in all aspects of our work. This Code of Conduct 
clarifies our obligations to our coworkers, customers and 
other stakeholders as well as our expectations on suppliers 
and partners.
	 We want to be a responsible company which continuously 

earns the trust we strive for from the outside world. With a 
strong market position comes more responsibility. Breaches 
of our ethical standards entail great risks for us as a com- 
pany, both financial and reputational. As a result, we will  
never accept unethical behavior and we will always take  
immediate action against any such behavior.
	 Skånemejerier’s values and this Code of Conduct will help 
us act properly, but there are always grey zones where we 
must make up our own minds. This Code of Conduct cannot 
possibly give straight answers to all potential issues, and 
instead we must help each other to ensure that we always 
act responsibly and properly. Every individual coworker is  
expected to share and comply with our values, to promote 
open dialogue at the workplace and to participate in our 
ethics training. By having strong mutual values and com- 
mitted coworkers we will build a successful business.

April 2021

José Antonio Lalanda
CEO Skånemejerier

RUNNING SKÅNEMEJERIER  
IN THE RIGHT WAY

This Code of Conduct clarifies  
our obligations to our  

coworkers, customers and 
other stakeholders
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SUPPLIERS AND PARTNERS
All cooperation with suppliers and partners shall be done in 
compliance with the principles set forth in this Code of Con-
duct. This is a prerequisite for any cooperation with Skåne-
mejerier. Therefore, we expect our suppliers and partners to 
comply with our Code of Conduct and to share our values. 
Any unethical or illegal action on the part of a supplier could 
harm our reputation and lead to decreased trust from our 
coworkers, customers, consumers and other stakeholders.

RESPONSIBILITY FOR UPDATING THIS  
CODE OF CONDUCT
Skånemejerier’s Compliance Committee (SCC) is responsible 
for annually revising this Code of Conduct. The group consists 
of members of the Legal, HR, Finance, Communications,  
Sustainability, Quality and Purchasing departments and 
shall meet once a year or when required in this or a smaller 
constellation to deal with any issues related to this Code  
of Conduct.
	 Following this, it is the responsibility of Skånemejerier’s 
Corporate Communications Director to implement updates 
and revisions to this Code of Conduct and ensure that in- 
formation about new versions is spread throughout the  
organization.

	 Should you have any questions on the contents  
	 of this Code of Conduct, we refer you to your  
	 immediate manager or Skånemejerier’s  
	 Corporate Communications Director.

This Code of Conduct applies to all coworkers, from the ex- 
ecutive management to managers and employees of the 
Skånemejerier group. It applies also to part-time employees, 
consultants and other types of time-limited employments.  
It is important that each and every one of us read and under- 
stand the Code of Conduct and that we act and take respon-
sibility in accordance with the principles set forth herein.

MANAGERS
As a manager, you have even greater responsibility to lead 
by example through always complying with our Code of 
Conduct. You must have reviewed and have a good under-
standing of its contents. You should also ensure that the 
members of your team have been provided with the latest 
version of this Code of Conduct and have received the train-
ing required for proper understanding of the contents hereof. 
As a manager you are further expected to discuss with your 
team the contents of this Code of Conduct on an ongoing 
basis.

COWORKERS
Every coworker is responsible for reviewing and understanding 
this Code of Conduct and to always act in accordance here- 
with. As a result, this Code of Conduct shall – in conjunction 
with personal integrity and morals – be a natural guide in 
our work. Furthermore, this Code of Conduct forms part of 
the employment contract and breaches hereof could lead  
to disciplinary action. We expect that you as a coworker  
will address with your manager any ambiguity or anything 
difficult to comprehend herein.

RESPONSIBILITY FOR  
THIS CODE OF CONDUCT

Every coworker is responsible for  
reviewing and understanding this  
Code of Conduct and to always act  
in accordance herewith
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Skånemejerier’s Code of Conduct is based on international 
guidelines and is enhanced by our values – ambition, com-
mitment and simplicity, as well as our vision and business 
idea. Viewed as a whole, this provides the frame for how we 
should act and what the outside world should expect of us.

VISION
	 The most sustainable dairy in Sweden

To Skånemejerier, sustainable business practice involves  
running the business focused on the future. We want to  
be part of the solution to general societal challenges by  
producing nutritious products and minimizing the risk for  
negative impacts to people and the environment – while  
benefiting from business opportunities that are created 
through new, innovative and value creating business models.

BUSINESS IDEA
We create value for our consumers by offering them  

qualitative,  nutritious  and  innovative dairy products,   
as well as juice and other fruit drinks. We do this by  

adding  value at every stage of the value chain,   
 protecting the environment,   creating partnerships ,  

collaborating with suppliers, motivating and  
 engaging our employees and offering the best option  

 for our customers  – in a profitable way.

Our business idea is directly linked to the UN global sustain- 
ability goals. Six of these sustainability goals serve as Skåne- 
mejerier’s guiding stars on the path to “Agenda 2030”. The 
goals were chosen because they represent the positive im-
prints our business can provide, meaning these are the goals 
where we think the company is best able to contribute to 
sustainability. These five goals also represent value creating 
areas which lead to obvious benefits and strengths for  
sustainable development, the business and stakeholders.

The goals are:
UN goal 2 – Zero hunger  
Abolish hunger, achieve secure food supplies and improved 
nutrition and promote sustainable agriculture.

UN goal 8 – Decent working and economic growth  
Promote sustained, inclusive and sustainable economic 
growth, full and productive employment with decent  
working conditions for all.

Un goal 9 – Sustainable industrialization, innovation and 
infrastructure 
Build resilient infrastructure, promote sustainable industriali-
zation and foster innovation

UN goal 12 – Responsible consumption and production 
Ensure sustainable consumption and production patterns.

GUIDING PRINCIPLES  
SKÅNEMEJERIER’S VISION, BUSSINES IDEA AND VALUES

UN goal 15 – Life on land 
Protect, restore and promote sustainable use of land-based 
ecosystems and sustainable use of forests, stop and reverse 
land degradation as well as to halt the loss of biological  
diversity.

UN goal 17 – Partnerships for the goals
Strengthen the implementation of the global goals through 
global partnerships and cooperation for sustainable develop-
ment. 

OUR VALUES
	 Ambition and commitment with simplicity 
 
The work carried out at Skånemejerier shall be based on the 
values ambition and commitment with simplicity.
	 We strive for joint and individual achievements that devel- 
op the company as well as its people. We take responsibility 
and are loyal to the company, its customers and other stake-
holders. To us, simplicity is an approach where we are clear, 
available, team players, transparent and pragmatic. The 
company should have an environment characterized by clear 
communications, respect for individuals and good spirits.

We want to be part of the solution  
to general societal challenges
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Taking into account our vision, business idea and values,  
we shall consider the following fundamental principles and 
approaches in our relations with coworkers, customers,  
suppliers and competitors, as well as in our role as a player 
in the society.

OUR COWORKERS
It is vital to our business that our coworkers are healthy and 
enjoy the work environment. Our coworkers are the compa-
ny’s greatest asset and they are our best ambassadors. 
Thus, we shall cooperate and continuously work on creating 
the best feasible workplace and a work culture based on 
well-being, commitment, health and safety. We shall always 
comply with applicable labor laws and our internal policies, 
such as the work environment policy, diversity policy and 
this Code of Conduct. We expect that all coworkers under-
stand their role and responsibility at the workplace and that 
everyone contributes to the achievement of our vision and 
business idea as well as act in accordance with our values.

RESPONSIBILITY THROUGHOUT  
THE VALUE CHAIN

It is vital to our business that our 
coworkers are healthy and enjoy  
the work environment
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Skånemejerier’s various procurements are made through a 
cooperation between Skånemejerier and the parent group 
Lactalis. Skånemejerier complies with Lactalis’ guidelines for 
purchasing of raw materials and packaging materials. Our 
suppliers are evaluated on the basis of their ability to meet 
relevant requirements. In general, these requirements are  
divided into two sections – supporting documents and risk 
assessments – which are described in further detail below.

Supporting documents
Supporting documents describe the requirements Skåne- 
mejerier imposes on its suppliers and the purchased product. 
The supporting documents are based on, amongst other 
things, information from the supplier, Skånemejerier’s inter-
nal, legal and customer requirements, certifications and any 
existing industry guidelines. These documents shall ensure 
that applicable food safety, environmental and societal re-
quirements are met by the supplier. Examples of common 
documents are set forth below:

Risk assessments
Lactalis and Skånemejerier have documented guidelines for 
how risk assessments should be carried out. The risk assess-
ments involve the following three-step model.

Raw material, packaging material and finished products 
suppliers are followed up through audits. The auditors are 
trained and approved by Lactalis.
	 With respect to our suppliers of raw milk, see more about 
animal welfare on page 10.

OUR COMPETITORS
Skånemejerier values the diversity on the Swedish dairy  
market. This means that we shall compete with integrity and 
never comment on our competitors’ products and services in 
an improper or unethical manner. We shall further always 
act in compliance with applicable competition law, which 
amongst other things means that we shall never enter into 
any arrangement, whether formal or informal, with a com-
petitor concerning pricing or other sales related activities, 
such as geographical market divisions or allocation of custo-
mers.

MEMBER OF SOCIETY
Skånemejerier shall be a responsible member of society and 
shall lead by example. We care for and continuously evalu- 
ate our role in society and the people and environments 
with which we have contact through our business. It is our 
ambition to contribute to a sustainable society, which is also 
expressed through our vision, business idea and values as 
well as the approaches set forth in this Code of Conduct,  
not least our support for the UN Global Compact principles. 
We further undertake to comply with and promote interna-
tional agreements on human rights as well as international 
conventions and norms which use the UN sustainability  
goals as guiding principles. Our goal-oriented sustainability 
efforts are integrated into our business operations and 
constantly make us better while decreasing our environ- 
mental impact. 

Social & ethical  
risk assessment

Risk assessment  
of supplier

Risk assessment  
of raw materials

We aims to have long-term business 
relationships built on trust and mutual 
value creation

Specifications

Supplier

Customers

Legislation

Certifications

Industry  
standards

General  
requirements

Allergen  
requirements

Code of Conduct

OUR CUSTOMERS AND CONSUMERS
We shall act professionally toward customers and consumers, 
and in compliance with applicable legislation, sound busi-
ness ethics and this Code of Conduct. We shall always strive 
to provide our customers and consumers with products pro-
duced in a sustainable manner. We provide our customers 
with sufficient and relevant information about our company 
and products. We make sure that our products have such 
product information so as to enable the consumers to make 
informed decisions about our products. We have implemented 
well-functioning procedures to ensure effective and good 
communication with customers and consumers, including 
handling of comments and questions. We have also imple-
mented effective procedures which ensure that information, 
including personal data, concerning customers and consu-
mers are respected and secured.

OUR SUPPLIERS AND PARTNERS
In order for us at Skånemejerier to be in a position to contri-
bute to a sustainable development, it is not sufficient for us 
to merely impose requirements on ourselves, but we must 
also demand that our suppliers work in a responsible and 
sustainable manner. Skånemejerier aims to have long- 
term business relationships built on trust and mutual value 
creation. Our ambition is for as many as possible of our 
suppliers to comply with our Code of Conduct, international  
standards for human rights and the core conventions of  
the International Labour Organisation (ILO). We also expect 
them to take active measures to decrease environmental  
impacts.
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Skånemejerier is a large food producer and the impact of 
our business imposes certain requirements on our company. 
Consequently, it is important to safeguard that our business 
is operated ethically and responsibly.

FUNDAMENTAL LAWS, RULES AND PRINCIPLES
Skånemejerier shall always comply with applicable laws, rules 
and regulations, irrespective of where the business is located. 
We shall further respect the fundamental human rights and 
international work standards as they have been set forth in 
the UN Declaration of Human Rights and in the core con-
ventions of the International Labour Organisation (ILO).
	 Skånemejerier further takes inspiration from the ten prin-
ciples set forth in the UN Global Compact concerning human 
rights, working conditions, environment and corruption.  
Moreover, we comply with the UN Guiding Principles on  
Business and Human Rights.

OUR ENVIRONMENTAL WORK
Skånemejerier is a responsible company with respect to  
environmental and climate issues. Under ISO 14001:2015, 
we integrate environmental issues in the development work 
throughout our business. We shall continuously make our 
use of resources more efficient and decrease polluting emis-
sions to land, air and water. Under ISO 14001:2015, Skåne-
mejerier implements systematic environmental work with 
well-defined environmental goals, risk assessments and with 
focus on biological cycles.
	 All aspects of Skånemejerier’s business shall comply with 
the requirements applicable under environmental laws and 
regulations.
	 When designing new products within Skånemejerier, our 
focus shall be on the environmental impact, decreased use 
of natural resources as well as reduced waste and emissions. 
Goods and materials that could lead to environmental and 
health risks shall be avoided.

All coworkers shall be aware of the company’s environmental 
policy and shall actively contribute to decreasing negative 
environmental impacts in compliance with the policy.
	 Skånemejerier’s work for sustainable development is  
reported annually in our sustainability reporting.

Packaging
Skånemejerier shall continuously work to decrease the 
amount of packaging materials and choose materials that 
have the minimum environmental impact. This is in line  
with our goal ”100% material recyclable packaging 2022 
and 100% renewable packaging 2030”.
	 Selecting and purchasing of packaging shall be made in 
compliance with Skånemejerier’s Packaging Policy, as applic- 
able from time to time.
	 Skånemejerier is a member of FTI (Svenska Förpacknings- & 
Tidningsinsamlingen AB), which means that we support and take 
responsibility for the collection and recycling of our packaging.
 
Transports
Transports of raw milk and other raw materials and products 
shall be carried out with high safety and in a manner which 
causes the minimum amount of environmental impact. For 
more information, please refer to Skånemejerier’s Transport 
Policy. 
This means, amongst other things, that: 
•	 emissions from transports shall be as low as technically 

and financially viable;
•	 vehicles with alternative fuels, such as natural and biogas 

vehicles, shall be prioritized in densely populated areas 
when it is possible;

•	 vehicles shall be driven in such manner so as to achieve  
effective fuel usage;

•	 we shall have systems that enable us to follow up and 
evaluate our transports so that we can always improve; and

•	 drivers shall receive training in fuel efficient driving and 
larger logistics suppliers shall have implemented systems 
for evaluation of transports.

SUSTAINABLE  
BUSINESS

Further, all heavy vehicles used in connection with carrying 
out transports for Skånemejerier shall as a minimum meet 
the Euro IV emissions standards. Heavy vehicles operated in 
or through a city’s environmental protection zone shall as  
a minimum meet the Euro V emissions standards. All light 
vehicles (trucks >3.5 tons) which are used in connection with 
carrying out transports shall as a minimum meet the Euro V 
emissions standards. Follow-up shall be made annually by 
way of emissions reports from all major logistics providers.
	 Deliveries that involve transportation of cooled or frozen 
products shall, in addition to the above, be made in compli-
ance with industry standards for temperature fluctuation  
allowances.

We shall continuously make our  
use of resources more efficient and 
decrease polluting emissions to land, 
air and water
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FOOD SAFETY
Customers and consumers shall always feel safe using Skåne- 
mejerier’s products. Our responsibility starts with the dairy 
farmer and continues all the way to the consumer’s dinner 
table.

Food safety and quality assurance systems
Within Skånemejerier we work systematically on quality and 
food safety. The work is based on Lactalis’ and Skånemeje-
rier’s documented quality and food safety system, which is 
certified according to FSSC 22000, and also includes ISO 
22000. Skånemejerier’s HACCP (Hazard Analysis and Critical 
Control Points) work is based on Lactalis’ HACCP guidelines, 
which, in turn, meet the requirements of Codex Alimentarius 
and the EU directive on HACCP. The starting point for our 
work is prevention and it is risk based.

Product information, labels and controls
Our customers and consumers shall always feel safe about 
the contents of our products. Therefore, it is important that 
product labels are correct and comply with applicable legis-
lation. We also work systematically on traceability through 
the value chain from the dairy farm to the finished product. 
We have great faith in our dairy farmers, but in order to be 
100% certain, we control all incoming milk for antibiotics. 
Our control work continues through our whole manufacturing 
process.
	 If, despite the above, something nevertheless goes wrong 
in our production, Skånemejerier has a crisis management 
plan, which sets forth clearly described areas of responsibility 
and the actions to be taken. In the event of a crisis, the crisis 
management plan shall be used, and we shall focus on mini-
mizing the negative impacts for customers, consumers, our 
employees and environment.

Nutrition and additives
Skånemejerier has a tradition of developing nutritious and 
healthy products. We carefully monitor food safety legisla-
tion and consumer expectations with respect to responsible 
use of additives in the development of new products. We want 
to promote nutritious and balanced diets by developing  
products that are healthy and which consumers find tasty. 

We do not use hydrogenated fats, GMO ingredients, i.e.  
genetically modified ingredients, or radiated ingredients.
	 We want that as many as possible should be able to eat 
our products. Therefore we aim to minimize the number of 
allergens and we are restrictive in our use of various additives. 
If we use an additive, it is based on a necessary and conscious 
decision, for example, food safety or product quality.
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ANIMAL WELFARE 
Skånemejerier aims to be a leader in the area of animal  
welfare. Sweden’s legislation on animal farming (Swedish 
animal welfare legislation) is extensive. However, Skåne- 
mejerier imposes higher requirements than Swedish legi- 
slation with regards to animal welfare. We only accept milk 
dairy farmers that comply with ISO 9001. Quality assured 
milk means that the milk is produced in the best possible 
circumstances – for the cows, the dairy farmer as well as the  
environment.
	 Skånemejerier continuously work on ensuring compliance 
with good animal welfare for the cows. We make regular  
visits to the dairy farms for the purpose of ensuring that the 
milk and farm quality remain high. Just as in all other quality 
assured businesses, the dairy farmers must also make regular 
internal audits, get visits from external auditors and contin- 
uously implement improvements. For Skånemejerier it is  
essential that animal welfare legislation is respected by our 
dairy farmers. In 2012 a quality certification system accord- 
ing to ISO 9001 was implemented with a third-party supp-
lier that gives us an extra guarantee that current regulations 
and good practice are complied with.
	 Good animal welfare means that the cows are managed 
with care, that they are guarded against unnecessary suffer- 
ing and illness, that they receive the right amount of good 
quality food and water, that they can rest on dry and clean 
surfaces and that they graze freely the fields in the summer. 
The basis for our approach to animal care is based on 
OIE’s1.
	 Skånemejerier’s dairy farmers may only use non-GMO 
feed. The cows in Southern Sweden graze freely at least the 
number of days required under Swedish legislation, and the 
majority of cows benefit from so-called free-range farming. 
Free-range farming means that the cows are free to move 

The milk is produced in the 
best possible circumstances  
– for the cows, the dairy 
farmer as well as the  
environment

1 OIE stands for World organization for animal health. The 5 freedom principle of the OIE are; freedom from hunger, thirst and malnutrition; freedom from fear and distress;  
freedom from physical and thermal discomfort; freedom from pain, injury and disease; and freedom to express normal patterns of behavior. 

around inside their housing (the cold part of the year) and 
they can lie down or visit the feeding station whenever they 
want.
	 Every dairy farmer is of equal importance to us, irrespective 

of how many cows he/she owns, and we know that all of 
Skånemejerier’s dairy farmers provide their cows with good 
care. Our opinion is that sound cow health is a prerequisite 
for good quality milk.
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Irrespective of the role in the company, every coworker can 
contribute to a sustainable workplace by showing active 
commitment to issues related to the work environment,  
safety and equal treatment.

WORK ENVIRONMENT, HEALTH AND SAFETY
Skånemejerier prioritizes the work environment, health and 
safety of everyone who works for us. Our coworkers shall feel 
good and enjoy the workplace. As a result, we are engaged 
in preventive work and continuously work on creating a safe 
and secure workplace. In a sound work environment cowork-
ers are healthy and the well-being is high, which generate 
conditions for positive business outcomes. 
	 We undertake an annual inventory of our competence 
needs in the short and long term. In line with this, we invest 
in competence and staff training programs. We consider it 
very important to create a work environment that safeguards 
health, safety and development. Each coworker is also respons- 
ible for contributing to an attractive and safe work environ-
ment, in which all coworkers are appreciated and respected.
	 By systematic work environment actions, we continuously 
take measures to prevent workplace accidents and work- 
related injuries. Each of us must react if we notice behavior 
from our coworkers that are incompatible with our values 
and report it through our work environment system which  
is available on the Intranet. We are also obliged to report in-
cidents and deviations that occur at our workplace through 
our work environment system, to our immediate manager or 
to our health and safety representative.

We offer all employees wellness activities and company 
healthcare to create and maintain sound physical and mental 
health. We carefully follow up work-related injuries and  
absences due to illness and prepare rehabilitation plans for 
those who have experienced protracted periods of illness.
	 Skånemejerier’s workplaces shall be alcohol and drug 
free*. It is prohibited to consume alcohol and use drugs 
during work hours, and it is prohibited to arrive to work  
under the influence of drugs or alcohol. Breaches of this 
prohibition will be treated as a material breach of the 
employment contract and will initiate an investigation and 
appropriate actions will be taken. This can result in an im-
mediate removal from the workplace and an investigation 
as of whether the employment shall continue. 

DIVERSITY AND EQUAL TREATMENT
Skånemejerier’s workplaces shall be characterized by an in-
clusive and respectful work environment. All coworkers have 
equal rights, opportunities and obligations at the workplace, 
irrespective of gender, transgender identity or expression, 
ethnicity, religion, disability, sexual orientation or age.
	 All coworkers are responsible for promoting and contribut- 
ing to a positive work environment in which all feel included, 
appreciated and respected. As per Skånemejerier diversity 
policy, there is zero tolerance for any kind of disrespectful 
behavior, bullying, discrimination, harassment or molestation. 
No coworker shall present any material or engage in any  
activity which is illegal, improper, discriminatory, offensive 
whether at the workplace or when they represent Skåne- 
mejerier outside the workplace. Any such behavior will entitle 
the Company to initiate an investigation and appropriate 
actions will be taken. This can result in an immediate  
removal from the workplace and an investigation as of 
whether the employment shall continue.

*	Drugs are defined as all narcotics listed in the so-called narcotics lists as well  
	 as anabolic steroids.

SUSTAINABLE  
WORKPLACE

All employees must know and 
follow the company’s drug and 
alcohol policy, according to which 
Skånemejerier performs random 
checks among employees.
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Labor union activity and the right to organize
All employees, including part time and temporary employees, 
shall have a written employment contract in compliance 
with the Employment Protection Act (SW: Lag om anställ-
ningsskydd, LAS). All employees, irrespective of the form for 
the employment (except the CEO), is covered by a collective 
bargaining agreement. Skånemejerier holds agreements 
with Livsmedelsarbetarförbundet, Handelsanställdas för-
bund and Tjänsemannaorganisationerna (Unionen, Sveriges 
Ingenjörer and Ledarna).
	 Skånemejerier respects the right to organize, which is  
a right for employers and employees to be members of 
employer or employee unions, to use the benefits of the 
membership and to work for such union or its incorporation.

Duty of loyalty
All employees have a duty of loyalty, which is included in the 
employment contract. The duty of loyalty means that employ-
ees must put the employer’s interest before their own – even 
during a period of notice. Employees must avoid situations 
where they risk not being loyal to, or even harming, their 
employer. Employees must also on own initiative inform the 
employer about things that may be needed for the business 
to function.

Side jobs
A side job means any occupation or activity that an 
employee has in addition to his/her work at Skåne- 
mejerier, belonging to private life. For the company 
 to minimize the risk of unauthorized side jobs, each 
employee must obtain written approval of the side  
job from his/her immediate manager. Managers with 
personnel responsibilities must obtain written app-
roval from the HR director.

The following are not allowed:

•	 Any side job which by extent or location obstructs  
	 the employee from fulfilling a good work perfor- 
	 mance at Skånemejerier. 

•	 Any side job that is harmful to trust by either being  
	 in conflict with our code of conduct; risking damage  
	 to the outside world’s trust in Skånemejerier or  
	 risking the independence of the employee.   

•	 Any side job competing with Skånemejerier, being  
	 for example an employee using his/her knowledge  
	 in a competing company.
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Business ethics deal with how we should act in our business 
and in connection with business transactions, and for which 
we should always comply with sound business ethics. In our 
business, we shall further at all times comply with applicable 
laws and regulations. 

THE COMPANY’S PROPERTY
Skånemejerier holds physical as well as intellectual property. 
Examples of our physical property are raw materials, finished 
products, machinery and equipment as well as hardware, such 
as computers. Our intellectual property consists of, amongst 
other things, trademarks, patent and know-how. We shall 
always use our property responsibly and appropriately and 
protect it from theft, loss, improper use and damage.

DOCUMENTATION AND REPORTING
All company data must represent correct information, trans-
actions and events. This includes all data, not only financial 
data. Therefore, it is important that our reporting and docu- 
mentation is correct, reliable and complete. As a result, we 
shall carefully document all aspects of our business, such as 
quality assurance, safety, health, environment, staff, time  
reporting and training. We may never destroy or alter infor-
mation or data that must be stored for contractual, financial 
reporting or other legal purposes, or which might be neces-
sary in any future audit or investigation.
	 All transactions executed by Skånemejerier shall be made 
in the company’s best interests and in such manner that no 
one may question that Skånemejerier is a responsible com-
pany. We shall prevent and stop Skånemejerier from becom- 
ing involved in any form of money laundering or financing 
of terrorism activity or any other form of illegal activity.
	 We shall register all financial transactions in a complete 
and correct manner in compliance with applicable accoun-
ting principles, laws and requirements with respect to  
documentation. This means that all revenue, costs, expenses 
and incomes must be reported in Skånemejerier’s account- 
ing system, including all necessary verifications and under- 
lying documentation.
	 Skånemejerier complies with applicable tax laws and  
regulations in all countries where we operate, and we pay 
our taxes in compliance with them.

BUSINESS ETHICS

BRIBERY AND ENTERTAINMENT
In Skånemejerier it is never permitted or tolerated to use  
illegal or immoral business methods, such as bribery or any 
form of corruption. We strive to prevent corruption and under 
no circumstances will we tolerate Skånemejerier to become 
involved in or associated with bribery. As a result, Skåne- 
mejerier and its employees may never, directly or indirectly, 
promise, provide, request or accept bribes or improper  
compensation or benefit in any form in their relations with 
customers, suppliers, partners, public authorities or other  
decision makers for the purpose of generating or maintain- 
ing business or otherwise procure benefits for themselves, 
the company or other third parties. This applies also to  
situations where it is possible that a transaction could be 
construed as a bribe. 
	 Offers of entertainment, benefits or gifts may be accepted 
only if they fall within the scope of good business practices 
and on the condition that they are not and cannot be 
construed as bribes. The entertainment, benefit or gift may 
never be unethical or violate the integrity of the recipient. 
	 It can be hard to determine whether a benefit in the 
form of a gift or an offer to participate in an event should 
be classified as a bribe or is an acceptable part of a business 
relationship. Therefore, in case of doubt our coworkers shall 
always:
•	 inform the immediate manager and get a formal approval 

before the coworker takes any action;
•	 ensure that benefits provided or received are of minor 

value;
•	 avoid benefits that could influence the manner in which 

the giver or recipient carries out his/her work tasks; As a 
manager, you are expected to contact the HR Director or 
CFO if you receive information from a coworker concern- 
ing benefits and you are unsure how to proceed. 

In addition to the above, all employees must follow the 
Lactalis group’s ”Policy against corruption” and ”Guidance 
for gifts”.

The safeguarding of our ideas, inno-
vations and company information  
is important, not least to maintain 
our competitive advantage
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CONFLICTS OF INTEREST
Conflicts of interest can arise when a personal interest con-
flicts with the interests of Skånemejerier. Skånemejerier’s 
decisions may not be influenced by personal interests, such 
as financial interests, family or friendship or other concerns 
that are irrelevant to the business. If there is a risk for a  
conflict of interest, the coworker shall always inform his/her 
immediate manager.

SENSITIVE INFORMATION AND CONFIDENTIALITY
The safeguarding of our ideas, innovations and company  
information is important, not least to maintain our competi-
tive advantage and the trust of our stakeholders. Confidential 
information includes sensitive and non-public information 
such as trade secrets, business plans, financial information, 
details on projects and innovations, price information and 
the contents of agreements as well as information about  
investigations and disputes. Sensitive information which we 
obtain through legitimate means from external parties is 
also classified as confidential.
	 All coworkers share the responsibility of treating relevant 
information as confidential and to take measures to prevent 
that confidential information is made available to persons 
who do not need or are not authorized to access the informa- 
tion within the scope of their work tasks. This further means 
that we must ensure that confidential information is protect- 
ed against loss and theft. Moreover, we shall not access or 
use confidential information unless we have been authorized 
to do so. We shall always carefully consider how, where and 
with whom we discuss business related questions. 
	 In the event a coworker gains access to or discloses con- 
fidential information by mistake (whether the information is 
obtained from an external party or a colleague), the coworker 
shall contact the sender/recipient, inform the immediate 
manager and refrain from using the received information.
	 Skånemejerier protects personal data obtained by the 
company. We comply with applicable laws to protect per- 

sonal integrity and applicable data protection laws as well 
as Skånemejerier’s policy and guidelines for handling of  
personal data.

PHOTO RESTRICTIONS ON OUR FACILITIES
We have a general ban on photography and film at all our 
facilities. However, the company can give special permission 
to photograph or film. This permit must always be given  
in advance and can be submitted by the quality director,  
industry director, site manager, communications director or 
CEO. However, it is permitted, without special permission,  
to photograph and film with the company’s mobile phone 
on behalf of the company in order to register the need for 
maintenance or incidents.
	 When photographing and filming, we must avoid photo-
graphing and filming individuals (unless they have specific- 
ally approved participation) as this may conflict with e.g. 
personal data legislation. All photography or filming must 
always be done with the company’s equipment. Private  
mobile phones or other recording equipment are not  
allowed at our facilities due to food safety and hygiene 
aspects.
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External communication is an important aspect of our  
marketing and trademark recognition efforts, and includes 
all communication addressed to existing and potential 
customers, partners, suppliers and other interested parties. 
This covers contacts with media, press releases, social media, 
publications, advertising and public presentations. In order 
to maintain our reputation, we shall always express ourselves 
with integrity and our communications shall be correct and 
reliable.
	 We shall communicate with external parties in a profes- 
sional manner. Any coworker who communicates externally 
in his/her professional capacity, for example to media or on 
social media, will always be viewed as a representative of 
Skånemejerier. As a result, all such communications must  
be in line with Skånemejerier’s values and coincide with our 
communications through other channels. If you are uncer-
tain how to express yourself or how to communicate with 
external parties, you are encouraged to contact our Corporate 
Communications Director. Coworkers are further encouraged 
to refer contacts from media to the Corporate Communica-
tions Director.

SOCIAL MEDIA
Social media are important communication channels for 
Skånemejerier, since they are platforms which enable us to 
get closer to our consumers. As a coworker you are welcome 
to engage for the purposes of marketing our trademarks, 
products and company on social media, for example by  
following Skånemejerier on Linkedin, Facebook and 
Instagram and to share positive news about our business. 

Only very few people in the company are official spokes- 
persons for the company or its brands, so if you are not one of 
them you must make clear that you are speaking for yourself 
and not for the company. Employees are not allowed to post 
company confidential or sensitive information on social media. 
	 Employees are personally responsible for the content 
they publish on social media or on any other form of user 
generated media. Inappropriate behavior by an employee 
on social media may harm our business, employees and  
reputation and may lead to the company taking appropriate 
actions. Please act responsibly. If in doubt, please contact 
your immediate manager.

SPONSORSHIPS
Sponsoring is a transaction made to gain commercial bene-
fits and where Skånemejerier pays – in cash or in goods – for 
the benefit of associating our trademarks with an activity or 
organization. In return, Skånemejerier gains rights and bene-
fits through, for example, the use of the organization’s name 
in marketing campaigns and 
the possibility of marketing  
Skånemejerier’s name and  
trademarks. Thus, for sponsor- 
ships Skånemejerier must require 
a quid pro quo requirement 
from the sponsored party.  
We may only choose to sponsor 
activities related to our business 
or which are in line with our  
vision and values. Sponsorships 
must be approved by the  
Marketing Director and the CEO.

EXTERNAL  
COMMUNICATION

We shall always express ourselves  
with integrity and our communica-
tions shall be correct and reliable
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It is the responsibility of all coworkers as well as the manage- 
ment to ensure compliance with this Code of Conduct. All 
coworkers are encouraged to report activities or behavior 
which, in the opinion of the individual coworker, do not  
comply with this Code of Conduct.

	 Reporting shall be made either directly to the  
	 immediate manager, HR Director or via e-mail  
	 to codeofconduct@se.lactalis.com.

A manager who receives a report as per the above, shall  
contact the HR Director when there is reason to suspect  
that actions in violation of this Code of Conduct have been 
taken.
	 All received reports will be evaluated and, if needed,  
an internal investigation will be carried out. Reporting may  
be made anonymously, but we encourage anyone who sub-
mits a report to identify themselves to facilitate any future 
investigation. We will use our best efforts to protect the 
identity of the reporting party as well as the submitted  
information. No retaliation will ever be aimed at a coworker 
who in good faith reports improper activities or behavior.  
By “in good faith” we mean that, as far as the reporting 
coworker is aware, the report is correct.
	 Any breach of this Code of Conduct will be viewed  
seriously, and could lead to disciplinary actions and, in  
case of material or repeated breaches, termination of the 
employment in compliance with applicable legislation.

REPORTING

It is the responsibility of all coworkers 
as well as the management to ensure 
compliance with this Code of Conduct


